
„Pop-up-Stores“ application

We are delighted that you have decided to take part in the pop-up-stores competition and 
want to give a fresh boost to Bremen city centre with your ideas!

The Conditions of Participation published online at https://www.wfb-bremen.de/
popupstores-competition 

You are required to transmit personal data in order to take part in the competition. The 
personal data submitted by applicants will be saved and used exclusively for the purposes of 
conducting the competition and then deleted following the expiry of all legal relationships 
existing between the respective applicant and WFB in the context of or based on the 
competition. This is unless the applicant has given his/her express consent to continued 
use. Data will not be forwarded to third parties or used for advertising purposes 
without the applicant’s consent. The applicant is free to revoke consent to storage and 
thus withdraw from the competition at any time by sending a written revocation via 
https://www.wfb-bremen.de/popupstores-competition. Once the data have been deleted, 
participants will no longer be able to take part in the competition or, where applicable, 
be considered in the subsequent selection of winners. 
The winners will be published along with the company specified in the application form, 
unless otherwise agreed between the winner and WFB. By participating in the competition, 
each applicant consents to his/her company, as stated in the application form, being cited 
when the prize is published and/or during accompanying PR campaigns.
Please accept our Privacy Policy in order to access the questionnaire.

Yes No 

Contact data 

*Mandatory information. Please make sure your information are correct and complete!

Name*: 

First name*: 

Company: 



Foundation date: 

Street, number*: 

Postal code*: 

E-Mail*:

Phone*: 

Mobilephone: 

Website

• Concept coherence
Do the individual components of the concept fit well together and consistently
complement each other?

• Level of innovation
What innovative idea does the concept include with regard to the products, business
model, services and digitalisation, for example?

• Number of customers
Why is the concept submitted likely to attract a high number of customers? E.g. due to
product variety, trendy products or services

• Suitability for the city centre
Why is the city centre a good location for the concept? Will it appeal to existing target
groups as well as customers, locals and visitors to the city?

• Variety of uses
Besides conventional sales, what else will take place in the space in terms of advice,
events and culture, for example?

Concept description 

Please describe your concept having regard to the following judging criteria compiled by us 
and explained as follows. Assessing the criteria in equal parts by an expert jury 
following the German school grading system, with marks from one to six:

Judging criteria 

:

Social media:



• Unique selling point
What makes the concept unique and does it stand out from existing offers in the city
centre?

• Economic sustainability of the concept
Has the concept been designed to be viable beyond the ten months in the market
economy? Can it be continued in the city centre or in another location?

• Enviromental sustainability of the concept
Will there be fair, regional or seasonal products, for example? Are products or pro-
cesses produced or designed in a way that conserves resources?

Please describe your concept in the text fields provided below. You also have the option of 
submitting an image file (the file must not exceed 10 MB) togehter with your application 
form. Please submit your complete application via Email to popupstore@wfb-bremen.de

Your concept description: 









Prioritisation of retail spaces*

Please indicate your preferred space by putting a "1 " next to it. Please indicate your second 
and third choice accordingly ("2", "3"). Only digits can be entred in these fields.  

Retail space no.1 (Katharinenklosterhof 5)

Retail space no.2 (Knochenhauer Straße 41/42)

Retail space no.3 (Lloydpassage 4)

*Retail spaces will be allocated according to the order of winners and the preferred spaces specified by 
applicants in the participation form during the application process. The winner in first place will get the retail 
space of his/her choice; the winner in second place will get the retail space of his/her choice provided it is still 
available, otherwise he/she will get his/her second-choice retail space; the winner in third place will get the 
retail space of his/her choice, provided it is still available, otherwise he/she will get his/her second- or third-
choice retail space.

Openining Date & opening times

Can you start renovating the retail space on February 2022?

Yes No

If not, please give us a date when you plan starting with the renovation work:

Can you implement your concept with the aim of opening by March 1st, 2002 at the lastest?



We set the following minimum opening times: 

Mo to Fri: 10 a.m. to 6 p.m. / Sa: 10 a.m. to 6 p.m. 

Please confirm that these times can be adhered to:

Yes No 

Different opening times

If your (anticipated) opening times differ, please specify these:

Mo-Fri:  to  / Sa: to 

Thank you for submitting your concept! 

If you have any questions during the competitive phase, please get in touch. We will 
geht back to you once the expert jury has selected the winning concepts.  

Contact: 

Anna Göppert, anna.goeppert@wfb-bremen.de, +49 (0) 421- 9600-515

Yours WFB Wirtschaftsförderung Bremen GmbH 
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